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About Grayling Media 

Grayling Media is a new UK-wide media 
relations and intelligence unit sitting at the 
heart of Grayling’s business with experts active 
�‡�¤�/�	�7�7�j�‡�ó�ó�j�þ�Û�þ�²�j�Ä�g�j�	�Ì�Ú�¤�²�7���j�½�Õ�²�j�Á�Ä�¾�È�j�7�²�/�e�Û�¤�²�j�Û�7�j
focused on integrated media counsel, media 
relations, content creation, campaigns, and 
media training.  

Our service is guided by three core pillars: 
 
• Int elligence 

helping clients get ahead  
• Storytelling 

telling our clients’ stories in new and 
exciting ways  

• Connections  
leveraging our USP to deliver impact  . 

This ensur es that we deliver an unmatched 
level of counsel, insights and media 
relationships, ensuring that clients are 
equipped to generate earned media cut-
through across traditional and new media - 
local, national and international.

About More in Common

More in Common is a think tank and research 
agency working to bridge the gap between 
policy makers and the public and helping 
people in Westminster to understand those 
voters who feel ignored or overlooked by those 
in power. We are a full-service research agency 
offering polling and focus group research and 
are members of the British Polling Council. The 
polling in this report was conducted across 
Great Britain with 2,000 members of the public, 
September 2025.
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